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Topic 3:
DEVELOPING DIGITAL SKILLSIN A
CONTEXT OF PROMOTING

- ARTISTIC ACTIVITY

Module 1: Introduction to digital arts promotion



M1.1
Understand the importance of digital
arts promotion in the current context



Understand the importance of digital
arts promotion in the current context

The digital revolution has created a universal medium for creation and
distribution.

This has led to an increasingly integrated landscape of creative activity
like:

 digital photography to product design and architecture,
* music production,

e games design,

* visual effects in film.

e etc.



High levels of artistic and
technological skills (1/5)

Technological change has enabled new forms of artistic
expression and business activity.



High levels of artistic and
technological skills (2/5)

New visual and musical styles, new business models and ways
of creation.

Many of the products that surround us and much of the music
that we listen to is created on computers.



High levels of artistic and
technological skills (3/5)

The growth of virtual and augmented reality (VR and AR) is
expanding the market and domains for artistic expression.



High levels of artistic and
technological skills (4/5)

3D printing and scanning allow for rapid prototyping and the

transmutation of objects between the physical and digital
realms.



High levels of artistic and
technological skills (5/5)

Sophisticated mathematics and computer science combined
with artistic skills power modern blockbusters and computer
games to large audiences.



Most Significant Advantages of
Digital Art (1/2)

Compared to traditional art, the most significant advantage of
digital art is its convenience.

Digital art is easy to:

* carry,

e publish and share,

* be printed in many places,

e be corrected.



Most Significant Advantages of
Digital Art (2/2)

Digital art also has the edge over traditional art, considering its economic
cost and potential incomes.

Most recently, a piece of digital artwork that does not exist in physical
form was sold at 69 million dollars.

Despite the rising popularity of digital art and its advantages over
traditional art, it is still unclear what the impact digital art has on the job

market for artists today.

Did you know that some of the most important digital creative tools are
produced by European companies or organisations?



M1.2
Understand the basics of digital
communication



Understand the basics of digital
communication
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M1.3
Understand the different digital arts
promotion platforms



Understand the different digital
arts promotion platforms

There are various digital arts promotion platforms available,
each offering unique features and targeting different

audiences.



Different digital arts promotion
platforms (1/8)

Social Media Platforms

Social media platforms like Instagram, Facebook, Twitter, and TikTok
provide artists with a vast user base and tools to showcase their artwork,
engage with followers, and reach a broader audience.

These platforms allow for image and video sharing, captions, hashtags,
and interaction through comments and likes.



Different digital arts promotion
platforms (2/8)

Online Art Communities

Online art communities like DeviantArt, Behance, and Dribbble are
dedicated platforms for artists to share their work, receive feedback, and
connect with other artists.

These communities often have features like galleries, portfolios, forums,
and the ability to join groups and participate in challenges.


https://www.deviantart.com/
https://www.behance.net/
https://dribbble.com/

Different digital arts promotion
platforms (3/8)

Artist Websites and Portfolios

Having a dedicated website or online portfolio is essential for digital
artists to showcase their work in a personalized and professional manner.

Artists can customize their websites to reflect their artistic style, share
their portfolio, provide contact information, and even sell their artwork

directly.



Different digital arts promotion
platforms (4/8)

Online Marketplaces

Online marketplaces like Etsy, Society6, and Redbubble allow artists to
sell their digital art as prints, merchandise, or digital downloads.

These platforms provide a ready-made audience, secure payment
systems, and logistical support for fulfilling orders.


https://www.etsy.com/
https://society6.com/
https://www.redbubble.com/

Different digital arts promotion
platforms (5/8)

Virtual Galleries and Exhibitions

Virtual galleries and exhibition platforms like Artsy, Artsteps, and Google
Arts & Culture provide immersive digital spaces where artists can
showcase their work in a gallery-like setting.

These platforms often offer virtual tours, interactive experiences, and
curated exhibitions.


https://www.artsy.net/
https://www.artsteps.com/
https://artsandculture.google.com/
https://artsandculture.google.com/

Different digital arts promotion
platforms (6/8)

Art Blogs and Online Magazines

Art blogs and online magazines are platforms where artists can get their
work featured, interviewed, or reviewed.

These platforms focus on art curation, critique, and promotion, providing

exposure to a targeted audience of art enthusiasts and industry
professionals.



Different digital arts promotion
platforms (7/8)

Video-Sharing Platforms

Video-sharing platforms like YouTube and Vimeo allow artists to create
and share video content related to their art.

Artists can create timelapse videos of their creative process, tutorials,

behind-the-scenes footage, or vlogs to engage with their audience in a
dynamic and visual format.


https://www.youtube.com/
https://vimeo.com/

Different digital arts promotion
platforms (8/8)

Live Streaming Platforms

Live streaming platforms like Twitch and Instagram Live enable artists to
showcase their artwork in real-time, interact with viewers, and provide

insights into their creative process.

Live streaming offers a more intimate and interactive experience,
fostering a sense of connection with the audience.



https://www.twitch.tv/
https://help.instagram.com/272122157758915

In conclusion...

It's important for artists to assess their:
e goals,

e target audience,

* the nature of their artwork

to choose the most suitable platforms for digital arts
promotion.

Utilizing a combination of these platforms can maximize
exposure, engagement, and potential opportunities for
artists in the digital realm.



Topic 3:
DEVELOPING DIGITAL SKILLSIN A
CONTEXT OF PROMOTING

- ARTISTIC ACTIVITY

Module 2: Digital Arts Promotion Strategy



M2.1
Understand the basics of digital arts
promotion strategy



The basics of digital arts
promotion strategy (1/10)

Define Your Goals

Start by clarifying your objectives.

What do you want to achieve through your digital arts promotion?

It could be increasing your online presence, gaining more followers,
driving traffic to your website, or generating sales.

Setting clear goals will guide your strategy.



The basics of digital arts
promotion strategy (2/10)

Know Your Target Audience

Understand who your target audience is and what platforms they
frequent.

Ildentify their interests, demographics, and preferences.

This knowledge will help you tailor your promotional efforts to effectively
reach and engage your desired audience.



The basics of digital arts
promotion strategy (3/10)

Build a Strong Online Presence

Establish a professional and cohesive online presence.

Create a website or portfolio that showcases your artwork and provides
information about you as an artist.

Develop consistent branding across your digital platforms to create a
recognizable identity.



The basics of digital arts
promotion strategy (4/10)

Leverage social media

Utilize social media platforms relevant to your target audience.

Choose platforms like Instagram, Facebook, or Twitter to share your
artwork, engage with followers, and connect with the artistic community.

Regularly post high-quality visuals, use relevant hashtags, and encourage
interaction with your audience.



The basics of digital arts
promotion strategy (5/10)

Engage with Your Audience

Actively engage with your audience through comments, likes, and shares.

Respond to messages, comments, and inquiries promptly.

Building a genuine connection with your audience fosters loyalty and
encourages them to support and promote your work.



The basics of digital arts
promotion strategy (6/10)

Content Marketing

Create and share valuable content related to your artwork.

This can include behind-the-scenes glimpses, tutorials, artist interviews,
or insightful blog posts.

Content marketing establishes you as an expert in your field and attracts a
wider audience interested in your niche.



The basics of digital arts
promotion strategy (7/10)

Collaborate and Network

Collaborate with other artists, influencers, or organizations in your field.

Partnering with like-minded individuals can help expand your reach and
introduce you to new audiences.

Participate in online communities, forums, or art groups to network with
fellow artists and potential patrons.



The basics of digital arts
promotion strategy (8/10)

Utilize Email Marketing

Build an email list of interested individuals and art enthusiasts.

Send regular newsletters or updates about your latest artwork,
exhibitions, or promotions.

Email marketing allows for direct communication with your audience and
can drive traffic to your website or upcoming events.



The basics of digital arts
promotion strategy (9/10)

Explore Digital Advertising

Consider utilizing digital advertising platforms like Google Ads or social
media advertising to promote your artwork to a wider audience.

Define your target audience, set a budget, and create compelling ad
campaigns that align with your goals.




The basics of digital arts
promotion strateqgy (10/10)

Monitor and Analyse

Regularly track and analyse the performance of your digital promotion
efforts.

Use analytics tools provided by social media platforms or website
analytics to gain insights into your audience, engagement rates, and
conversion metrics.

Adjust your strategy based on the data to optimize results.



M2.2
Understand the basics of digital
marketing for artists



Advantages of digital marketing
for artists

Digital marketing is all about promoting products or services using digital
channels such as social media, email, mobile applications, search engines,
websites, online brochures...

 Artists are no longer dependent on renowned galleries. They can use digital
marketing platforms themselves as an effective way to reach their target
audience to promote and sell artworks.

* Digital marketing has become a boon for artists. They can send out a
promotional word on social media and other digital platforms about their art
at any time.

* They get a quick response from the interested audience. They know the
audience's response in real time. This helps them to make necessary
adjustments in their marketing strategy. They can even create new artwork
depending on the audience response.



Artists can benefit from digital
marketing (1/5)

Ease of marketing:

Artists such as illustrators, photographers, painters and even
graphic designers generally do not like to visit remote locations
just to market their works. But digital platforms or apps are
easily accessible to them directly on their mobile phone.
Therefore, they can quickly use digital marketing channels to
bring their artworks to global audiences. There are no hassles
or hurdles associated with using digital channels.



Artists can benefit from digital
marketing (2/5)

Broad global reach:

Digital marketing brings art products to a wider global audience
in record time. Immediately after launching a website for your
artwork, it instantly becomes part of the global market. Then,
depending on your marketing efforts, every time you write a
blog post, tweet and use other channels, your new creations
reach a large global audience.



Artists can benefit from digital
marketing (3/5)

A variety of channels to explore:

Unlike conventional marketing, digital marketing allows you to
explore a wide range of channels to market your artwork.
These channels include YouTube, Instagram, Twitter, Facebook,
Snapchat and Pinterest.



Artists can benefit from digital
marketing (4/5)

Low costs:

Compared to traditional marketing, digital marketing costs for
artists are miniscule. Most of the basic marketing steps can be
done online without hiring the expensive services of a
marketing company.

For example, simply create a Facebook page and start posting
something useful about your artwork and artistic style. This
step does not require you to spend a lot.



Artists can benefit from digital
marketing (5/5)

Build trust and connection:

With digital marketing, you can easily connect with your target
art consumers and engage them with your new creative ideas.
It helps to gain their trust. Eventually they will become your
loyal customers. Just be open about your art products and
share your thoughts with people more often.



M2.3
Establish digital arts promotion goals



Establish digital arts promotion goals

Object oriented or Process oriented?

- It is important to "distinguish between art that uses digital technology as
a tool to create more traditional objects - photography, printing, sculpture
or music - and art that uses it as a medium in its own right. In the latter
case, the work is produced, stored and presented solely in digital format
and exploits its interactive or participatory potential”.

(Les arts numériques, Laurent Diouf)




Establish digital arts promotion goals

Digital technology as an artistic medium

The use of digital technology as an artistic medium implies that, from its

production to its presentation, the work uses only the digital platform and
presents and explores its inherent potentialities.

The digital medium is, among other things, interactive, participatory,
dynamic and customizable according to the wishes of the client, and
these characteristics give rise to a particular aesthetic.



Establish digital arts promotion
goals (1/13)

When establishing digital arts promotion goals, it's important to consider
your specific objectives and the audience you want to reach.

Here are some common goals you might consider for promoting digital
arts:

SWOT analysis

An internal (Strengths and Weaknesses) and external (Threats and
Opportunities) analysis will be your starting point. It will help you to
position yourself. Here you can find a step guide on how to prepare your
SWOT analysis.

https://www.jakeyou.com/blog/swot-analysis-for-artists-musicians-guide



https://www.jakeyou.com/blog/swot-analysis-for-artists-musicians-guide

Establish digital arts promotion
goals (2/13)

Establish an annual strategy to achieve your goals

First of all you should set yourself a goal (reputation, sell works,
improve your image, put your name on the map, etc). This will
help you to be clear about the actions you need to take.



Establish digital arts promotion
goals (3/13)

Define your own style. Define your own personal style that
differentiates you from the rest and makes someone identify
your work without even knowing you.

Identify your target audience and who might be interested in
your art.



Establish digital arts promotion
goals (4/13)

Analyse your competition

Analyse your closest competitors; it will give you a more objective result
of where you need to direct your work.

Ask yourself questions such as: What is the presence of its brand image
on the Internet and social networks? How often does it publish? What is
its web design and usability like? What events have you participated in
during the year? Where have your works been exhibited? What
techniques and media do you use? These factors will guide you in a
clearer way to know how to move and to be able to establish your digital
marketing strategy for artists in a more objective way



Establish digital arts promotion
goals (5/13)

Increase Online Visibility:

Aim to increase your digital footprint by expanding your presence on social media
platforms, artist websites, online galleries, and other relevant online platforms.

This can help you reach a wider audience and attract more attention to your digital arts.
Don't forget to include some of these aspects on your website:

* Divide your work into categories. It will be easier for someone interested in your work
to access what they are interested in seeing about you.

* Optimized images with a good resolution, but never larger than 200kb so as not to
slow down the loading speed of your web page.

* Contact form and social networks where these should also appear on your website.
e Always include the date, place and mentions in each of the entries.

« Remember that audiovisual material can also play a very important role. If you have
videos, include them!



Establish digital arts promotion
goals (6/13)

Build Brand Awareness

Focus on establishing and strengthening your brand identity in
the digital art community. Consistently promote your work,
share your artistic vision, and engage with your audience to
create a recognizable and memorable brand.



Establish digital arts promotion
goals (7/13)

Increase Audience Engagement

Follow the referents of your sector and other referent artists.
Leave comments for other artists, galleries, reference pages or
potential clients. You can consider writing 4 comments a day so
that they keep you in mind. Encourage active engagement from
your audience through comments, shares, likes, and
participation in discussions related to your digital arts. This can
help you foster a community around your work and build a
loyal following.



Establish digital arts promotion
goals (8/13)

Periodically publish your latest work

Use social media channels as Instagram or Tik Tok and Work a
lot on day-to-day publication so that people can see your daily
work.

Expand Your Network

Seek collaborations and partnerships with other artists,
influencers, galleries, and organizations that align with your
artistic style and vision. Building connections can provide
opportunities for cross-promotion, exposure to new audiences,
and artistic growth.



Establish digital arts promotion
goals (9/13)

Drive Website Traffic

If you have a personal website or online portfolio, focus on
increasing traffic to these platforms. Utilize SEO strategies,
share compelling content, and optimize your website for a
seamless user experience to attract more visitors.



Establish digital arts promotion
goals (10/13)

Generate Sales or Commissions

If selling your digital artwork or securing commissions is a
priority, set goals to increase sales or commission requests.
Develop effective marketing strategies, such as targeted
advertising, email marketing campaigns, or limited time offers
to drive conversions.



Establish digital arts promotion
goals (11/13)

Increase Exhibition Opportunities

If your goal is to exhibit your digital art in physical or virtual
galleries, focus on promoting your work to curators, gallery
owners, and event organizers. Get in touch with artistic
platforms and share your work. Share your portfolio,
participate in relevant art competitions or juried shows, and
actively seek exhibition opportunities.



Establish digital arts promotion
goals (12/13)

Enhance Online Reputation

Aim to establish yourself as an authority in the digital art field.
Write blog posts or articles, create video tutorials, or engage in
interviews and podcasts to share your expertise and contribute
valuable insights to the community



Establish digital arts promotion
goals (13/13)

Monitor and Analyse Results

Regularly track and analyse your digital promotion efforts.
Monitor key performance indicators (KPlIs) such as website
traffic, engagement metrics, social media reach, and
sales/conversion rates. Use these insights to refine your
strategies and optimize your promotional activities.



Topic 3: DEVELOPING DIGITAL
SKILLS IN A CONTEXT OF
PROMOTING ARTISTIC ACTIVITY

Module 3: Social Networks



M3.1
Understand the importance of social
networks for digital arts promotion



Importance of Social Networks for
digital art promotion

Social networks play a crucial role in digital arts promotion, as they
provide artists with a global reach, community building opportunities,
direct engagement with their audience, targeted advertising options, and
valuable insights into their promotional efforts.

Leveraging social networks effectively can significantly enhance the
visibility, recognition, and success of digital artists.



Advantages of Social Networks
(1/8)

Wide Reach

Social networks have billions of active users worldwide,
providing a massive audience for artists to showcase their
work.

Platforms like Instagram, Facebook, Twitter, and TikTok allow
artists to reach a global audience and connect with individuals
who may not have encountered their art otherwise.



Advantages of Social Networks
(2/8)

Visual Focus

Social networks are highly visual platforms, making them
particularly suitable for digital artists.

These platforms allow artists to share their artwork directly,
enabling viewers to appreciate the intricate details, colors, and
composition of digital creations.



Advantages of Social Networks
(3/8)

Viral Potential

Social networks offer the potential for content to go viral,
spreading rapidly and gaining widespread exposure.

Unique and captivating digital artworks have the chance to
capture the attention of users, leading to increased
visibility, engagement, and potential opportunities for
artists.



Advantages of Social Networks
(4/8)

Community Building

Social networks enable artists to build communities around
their work.

Artists can connect with other artists, enthusiasts,
collectors, and potential clients who share a common
interest in digital art.

Engaging with this community fosters support, feedback,
collaborations, and networking opportunities.



Advantages of Social Networks
(5/8)

Direct Engagement

Social networks facilitate direct interaction and
engagement between artists and their audience

Artists can respond to comments, answer questions, and
have conversations with their followers.

This interaction helps build relationships, loyalty, and a
sense of connection, enhancing the overall promotion and
appreciation of the artwork.



Advantages of Social Networks
(6/8)

Targeted Advertising

Social networks offer powerful advertising tools that allow

artists to target specific demographics, interests, or
locations.

This targeted approach ensures that artists’ promotional
efforts reach individuals who are more likely to be
interested in their work, increasing the chances of
engagement and potential sales.



Advantages of Social Networks
(7/8)

Analytics and Insights

Most social networks provide analytics and insights that
allow artists to understand their audience better.

Artists can access data on engagement, demographics, and
reach, helping them tailor their promotional strategies,
content, and messaging to maximize their impact.



Advantages of Social Networks
(8/8)

Trend Exploration

Social networks are a great platform for artists to stay

up-to-date with the latest trends and developments in the
digital art world.

By following other artists, art communities, and relevant
hashtags, artists can gain inspiration, discover new techniques,
and identify emerging opportunities for promotion.



M3.2
How to create images and videos for
social networks



How to create images and videos
for social networks

Images and videos for social networks involve a combination
of:

¢/ artistic creativity,
v/ technical skills,
¢/ understanding of the platform's specific requirements.

In the following slides we will see some steps to help you get
started!



How to create images and videos for
social networks (1/10)

Define Your Objective

Determine the purpose of your image or video.

Are you promoting a specific artwork, announcing an event, or
engaging your audience?

Clarifying your objective will guide the content and messaging
of your visual creation.




How to create images and videos for
social networks (2/10)

Understand Platform Requirements

Different social networks have varying specifications for images
and videos in terms of dimensions, aspect ratios, file formats,

and file sizes.

Familiarize yourself with the specific requirements of the
platform you're using to ensure that your visuals are optimized
for that platform.



How to create images and videos for
social networks (3/10)

Plan Your Content

Outline the key elements you want to include in your image or
video.

Consider the composition, colours, typography, and visual
hierarchy.

Decide on the message or story you want to convey and how
you can best communicate it visually.



How to create images and videos for
social networks (4/10)

Choose Your Tools

Depending on your level of expertise and preference, you can
use a variety of tools for creating images and videos.

For images, you can use graphic design software like Adobe
Photoshop or Canva.

For videos, options include video editing software like Adobe
Premiere Pro, Final Cut Pro, or online platforms such as Adobe
Spark or InVideo.



How to create images and videos for
social networks (5/10)

Find Inspiration

By viewing the work of other artists and interacting with them,
you can grow and expand your thoughts, building creative
ideas unique to you and your experiences.




How to create images and videos for
social networks (6/10)

Design Visual Elements

Start creating the visual components of your image or video.

This may include selecting or creating backgrounds, adding
text, incorporating images or illustrations, and applying filters
or effects.

Maintain consistency with your branding elements, such as
colors, fonts, and logo if applicable.



How to create images and videos for
social networks (7/10)

Optimize for Mobile

Since a significant portion of social media users access
platforms from mobile devices, ensure that your images and
videos are mobile-friendly.

Test your visuals on different screen sizes and orientations to
ensure they appear well and are easily viewable on mobile
devices.



How to create images and videos for
social networks (8/10)

Add Captions or Subtitles

Consider adding captions or subtitles to your videos.

Many users watch videos without sound, so providing text
overlays can enhance the accessibility and engagement of your
content.




How to create images and videos for
social networks (9/10)

Test and Iterate

Before publishing your visuals, review them carefully for any
errors or inconsistencies.

Test how they appear on different devices and screen sizes.

Seek feedback from colleagues, friends, or your target
audience, if possible, and make necessary revisions based on

their input.



How to create images and videos for
social networks (10/10)

Publish and Monitor

Once you're satisfied with your visuals, publish them on your
chosen social media platforms.

Monitor the performance of your images or videos using the
platform's analytics or third-party tools.

Analyse engagement metrics such as likes, comments, shares,
and click-through rates to evaluate the effectiveness of your
content.



M3.3

Understand the different types of
content that can be created to
promote an artistic activity



Different types of content that can be

created to promote an artistic activity
(1/4)

As the platform Arts, Artist, Artwork points out “content
marketing is digital marketing that focuses on creating and
delivering valuable, relevant, and consistent content to attract
and retain a target audience. It drives profitable customer
actions by understanding your customers’ needs, creating
content that meets their needs, and distributing it through

various channels such as email newsletters, blogs, and social
media”.



https://artsartistsartwork.com/how-building-an-artistic-presence-online-can-lead-to-growth/

Different types of content that can be
created to promote an artistic activity
(2/4)

Digital marketing is an essential tool for artists and people
interested in art.

It opens up new opportunities to showcase their work, reach
various audiences, and increase their fan base.

However, digital marketing also has its peculiarities that should
be considered when planning your digital communication
strategy.



Different types of content that can be
created to promote an artistic activity
(3/4)

The most common digital marketing channels are social media
platforms such as:

Twitter, Instagram, and Facebook,

Digital advertising campaigns through Google Ads or
Facebook Ads,

Content creation on digital media outlets such as YouTube or
Vimeo,

Email newsletters and outreach to relevant influencers.

Resource: Art, Artist, Artwork



https://artsartistsartwork.com/content-marketing-promotes-art-best-practices-strategies/

Different types of content that can be
created to promote an artistic activity

(4/4)

Artists can also leverage online communities such as Reddit or
specialized forums to connect with like-minded individuals who
might be interested in the artist’s work.

Resource: Art, Artist, Artwork



https://artsartistsartwork.com/content-marketing-promotes-art-best-practices-strategies/

M3.4
Understand how to create and manage
an artist page on social networks



How to create and manage an
artist page on social networks

Creating and managing an artist page on social networks can be
an effective way to promote your work, engage with your
audience, and build a strong online presence.

Here are some steps to help you create and manage an artist
page on social networks!



How to create and manage an artist
page on social networks (1/10)

Choose the Right Social Network

Determine which social network(s) align with your target
audience and artistic goals.

Common platforms for artists include Instagram, Facebook,
Twitter, and YouTube.

Consider the platform's features, user demographics, and the
type of content you plan to share.



How to create and manage an artist
page on social networks (2/10)

Set Up Your Page

Sign up for an account on the chosen social network and create your
artist page.

Use a professional and consistent username or handle that reflects
your brand or artistic identity.

Fill in all the necessary details such as bio, profile picture, cover
image, and contact information.

For further reading click here!


https://artsartistsartwork.com/how-to-effectively-optimize-your-social-media-profile-as-an-artist/

How to create and manage an artist
page on social networks (3/10)

Define Your Brand and Voice

Clarify your artistic brand and the message you want to convey
to your audience.

Determine the tone, style, and personality you want to reflect
through your social media presence.

Consistency in branding and voice will help establish
recognition and build a loyal following.



How to create and manage an artist
page on social networks (4/10)

Create Compelling Content

Develop a content strategy that aligns with your artistic goals
and resonates with your audience.

Share a mix of visual content, such as high-quality images or
videos showcasing your artwork, behind-the scenes glimpses,
works in progress, or snippets of performances.

Experiment with different types of content to keep your page
engaging and varied.



How to create and manage an artist
page on social networks (5/10)

Engage with Your Audience

Social media is a two-way communication platform.

Respond to comments, messages, and mentions to engage
with your audience and build relationships.

Encourage dialogue, ask questions, and seek feedback.

Show appreciation for support and consider hosting contests or
giveaways to reward your followers.



How to create and manage an artist
page on social networks (6/10)

Utilize Hashtags and Keywords

Use relevant hashtags and keywords in your posts to increase
discoverability.

Research popular hashtags within your artistic niche and
incorporate them strategically.

This can help attract new followers and connect with
communities interested in your type of art.



How to create and manage an artist
page on social networks (7/10)

Consistency and Frequency

Regularly update your artist page with fresh content.

Determine a posting schedule that works for you and your
audience.

Consistency is key to maintaining engagement and growing
your following.



How to create and manage an artist
page on social networks (8/10)

Analyse and Adapt

Most social networks offer insights and analytics to track the
performance of your posts.

Monitor key metrics such as reach, engagement, and audience
demographics.

Analyse the data to identify trends, understand what content
resonates best, and adapt your strategy accordingly.



How to create and manage an artist
page on social networks (9/10)

Collaborate and Network

Collaborate with other artists, influencers, or relevant
organizations to expand your reach and engage with new
audiences.

Participate in online communities, forums, or groups related to
your art to connect with likeminded individuals and potential

supporters.



How to create and manage an artist
page on social networks (10/10)

Stay Authentic and Genuine

Show your personality and share your artistic journey
authentically.

Connect with your audience on a personal level by sharing
stories, inspirations, and experiences.

Be genuine in your interactions and maintain transparency to
build trust.



Topic 3:
DEVELOPING DIGITAL SKILLSIN A
CONTEXT OF PROMOTING

- ARTISTIC ACTIVITY

Module 4: Performance Measurement



M4.1

Understand the importance of
performance measurement to improve
your digital arts promotion strategy



The importance of performance
measurement to improve your digital arts
promotion strategy

Performance measurement is crucial for improving your digital
arts promotion strategy.

By tracking and analysing key metrics, you can gain insights into
the effectiveness of your promotional efforts, identify areas for
improvement, and make data-driven decisions to optimize your
strategy.

In the following slides we will see the reasons why
performance measurement is important!



Reasons why performance measurement
is important (1/7)

Evaluating Effectiveness

Performance measurement allows you to assess the success of
your digital arts promotion efforts. It helps you understand
which tactics are working well and which ones may need

adjustment.

By tracking metrics such s engagement rates, reach, website
traffic, conversions, or social media followers, you can evaluate
the impact of your promotional activities.



Reasons why performance measurement
is important (2/7)

ldentifying Audience Preferences

Through performance measurement, you can gather data on
your audience's preferences, behaviours, and demographics.

This information can provide insights into the types of content,

platforms, or messaging that resonate most with your target
audience.

Understanding your audience’s preferences helps you tailor

your promotion strategy to better meet their needs and
interests.



Reasons why performance measurement
is important (3/7)

Setting Realistic Goals

Performance measurement allows you to set realistic and
measurable goals for your digital arts promotion.

By establishing key performance indicators (KPls) based on
your objectives, you can track your progress and adjust your
strategy accordingly.

This helps you stay focused, motivated, and accountable for
your promotional efforts.



Reasons why performance measurement
is important (4/7)

Optimizing Resources

Performance measurement helps you allocate your resources
effectively.

By analysing the performance of different promotional
channels or campaigns, you can identify which ones deliver the
highest return on investment (ROI).

This enables you to allocate your time, budget, and efforts to
the channels and strategies that yield the best results,
maximizing the impact of your promotion.



Reasons why performance measurement
is important (5/7)

Testing and Experimentation

Performance measurement provides an opportunity for testing
and experimentation.

By implementing different approaches, tracking their
performance, and comparing the results, you can learn what
works best for your digital arts promotion.

This iterative process allows you to refine your strategy over
time and continuously improve your promotional efforts.



Reasons why performance measurement
is important (6/7)

Adapting to Trends and Changes

Performance measurement helps you stay agile and adapt to
evolving trends and changes in the digital landscape.

By monitoring metrics and analysing data, you can spot
emerging patterns, identify shifts in audience behaviour, and
make timely adjustments to your promotion strategy.

This ensures that you stay relevant and maintain a competitive
edge in the digital arts space.



Reasons why performance measurement
is important (7/7)

Demonstrating Impact

Performance measurement provides tangible evidence of the
impact of your digital arts promotion.

This data is valuable for internal reporting, grant applications,
sponsorship opportunities, or collaborations.

It helps you showcase the effectiveness of your promotional
efforts and build credibility with stakeholders, partners, and
supporters.



M4.2
Understand the key performance
indicators for artists



['ke par-for-man(t)s in-da-ka-tars]

A set of quantifiable
measurements used to
gauge a company’s overall
long-term performance.

Understand the

key In the arts sector monitoring key
performance performance indicators (KPIs) is essential
indicators for to ensure that creative projects run

artists smoothly.



Attendance rate

One of the most important KPIs for companies in the arts,
entertainment, and recreation industry is attendance rate.

This KPI measures the number of people who attend a
particular event or venue, and it is critical for determining the
popularity of an event and the overall health of a business.

For example, a theatre company might use attendance rate to
determine which plays are most popular and which need to be
changed or replaced.



Revenue per Ticket

Another important KPl for companies in this industry is
revenue per ticket.

This KPI measures the amount of money that a company earns
for each ticket sold.

It is a key metric for determining the profitability of an event or
venue, and it can also be used to identify opportunities to
InCrease revenue.

For example, a theme park might use revenue per ticket to
determine the pricing strategy that will maximize revenue.



Social Media engagement

A third critical KPI for companies in the arts, entertainment,
and recreation industry is social media engagement.

This KPl measures the level of engagement that a company’s
social media posts receive.

It is a key metric for determining the effectiveness of a
company's marketing efforts and for identifying opportunities
to increase engagement.

For example, a music festival might use social media
engagement to determine which acts are most popular and
which are not and adjust the lineup accordingly.



Customer satisfaction

Customer satisfaction is an important aspect of the industry as
well, and thus companies use different ways to measure it.

One of the common ways is to conduct customer feedback
surveys that measure customer satisfaction with different
aspects of the experience, such as ticket purchasing, facilities,
and quality of service.

This KPI provides valuable insights that can be used to improve
customer experience and increase loyalty.



Website traffic

Website traffic is another critical KPI for companies in the arts,
entertainment, and recreation industry.

This KPl measures the number of people who visit a company’s
website and the pages they visit.

It can be used to determine the effectiveness of a company's
online marketing efforts and identify opportunities to increase
website traffic.

For example, a museum might use website traffic to determine
which exhibits are most popular and which need to be changed
or replaced.



Common KPIs for artists

By using KPIs, companies in the arts, entertainment, and
recreation industry can gain a deeper understanding of their
business and make data-driven decisions that will help them
succeed in the long run.

For artists, key performance indicators (KPlIs) are metrics used
to measure the success and effectiveness of their artistic
endeavours, promotional activities, and overall career
development.

KPls can vary depending on individual goals and objectives, but
here are some common KPIs that artists may consider.




Common KPIs for artists (1/7)

Exhibition or Performance Metrics

Number of exhibitions or performances: The total number of
exhibitions, shows, or performances you participate in within a
specific period.

Attendance or ticket sales: The number of visitors or tickets sold for
your exhibitions, shows, or performances.

Reviews or critical acclaim: The quantity and quality of reviews or
critical feedback received for your artistic work.



Common KPIs for artists (2/7)

Audience Engagement Metrics

e Social media followers: The number of followers or subscribers across
different social media platforms.

* Likes, comments, and shares: The level of engagement and
interaction your social media posts or content receive.

* Website traffic: The number of visitors to your artist website or
portfolio.

* Mailing list subscribers: The number of people subscribed to your
email newsletter or updates.



Common KPIs for artists (3/7)

Sales and Revenue Metrics

e Artwork sales: The number and value of artwork sold.

e Commissions: The number of commissioned projects or requests
received.

* Licensing or royalties: Income generated from licensing your artwork
orreceiving royalties.

* @Grants or funding: The amount of grant funding or financial support
secured.



Common KPIs for artists (4/7)

Recognition and Awards

* Awards and honours: The number and significance of awards, grants,
scholarships, or fellowships received.

* Exhibition or residency invitations: The number and quality of
invitations to participate in exhibitions or artist residencies.

* Press mentions: The number and quality of media features,
Interviews, or press coverage.



Common KPIs for artists (5/7)

Online Presence Metrics

* Website analytics: Monitoring website traffic, page views, bounce
rates, and time spent on your site.

* Social media engagement rate: Calculating the rate of engagement
(likes, comments, shares) compared to the number of followers.

e Search engine visibility: Assessing your ranking and visibility in search
engine results for relevant keywords or phrases.



Common KPIs for artists (6/7)

Professional Development Metrics

* Continuing education or workshops: The number of professional
- development courses, workshops, or seminars attended.

* Grants or residencies awarded: The number and value of grants or
artist residencies secured.

* Collaborations or partnerships: The number and quality of
collaborations or partnerships with other artists, organizations, or
brands.



Common KPIs for artists (7/7)

Professional Development Metrics

* Continuing education or workshops: The number of professional
- development courses, workshops, or seminars attended.

* Grants or residencies awarded: The number and value of grants or
artist residencies secured.

* Collaborations or partnerships: The number and quality of
collaborations or partnerships with other artists, organizations, or
brands.



Common KPIs for artists
Remember that...

... KPIs should align with your specific artistic goals and
aspirations.

Regularly tracking and analysing these metrics can help you
assess your progress, make informed decisions, and refine your
artistic practice and promotional strategies accordingly.



M4.3

Learn how to measure the
performance of your digital marketing
strategy



How to measure the performance
of your digital marketing strategy

Measuring the performance of your digital marketing strategy
is essential for understanding its effectiveness, identifying areas
for improvement, and optimizing your efforts.

Here are some steps to help you measure the performance of
your digital marketing strategy

-




How to measure the performance of
your digital marketing strategy (Step

1)

Define Your Goals

Start by clearly defining your marketing goals.

What do you want to achieve with your digital marketing efforts?
Examples could include increasing website traffic, generating leads,
boosting social media engagement, or improving online sales.

Setting specific and measurable goals will guide your measurement
efforts.



How to measure the performance of
your digital marketing strategy (Step
2)

|dentify Key Performance Indicators (KPIs)

Determine the key metrics that align with your goals.

For each goal, identify the specific KPIs that will help you measure
progress.

Examples of KPIs could include website traffic (number of visitors, page
views), conversion rate (percentage of visitors who take desired actions),
engagement rate (likes, comments, shares), or ROl (return on
investment).



How to measure the performance of
your digital marketing strategy (Step
3)

Implement Web Analytics

Utilize web analytics tools, such as Google Analytics, to gather data about
your website's performance.

Set up tracking codes, analyse visitor behaviour, and measure important
metrics like sessions, bounce rate, average session duration, and goal
completions.

Web analytics will provide valuable insights into user behaviour, traffic
sources, and conversion rates.



How to measure the performance of
your digital marketing strategy (Step

4
) Track Social Media Metrics

Use social media analytics tools provided by platforms like Facebook
Insights, Twitter Analytics, or Instagram Insights to monitor the
performance of your social media efforts.

Track metrics like follower growth, engagement rate, reach, impressions,
clicks, and conversions.

These metrics will help you understand the impact of your social media
activities.



How to measure the performance of
your digital marketing strategy (Step

5) Monitor Email Campaign Metrics

If you use email marketing, track metrics related to your email campaigns.

Measure metrics such as open rates, click-through rates, conversion rates,
and unsubscribe rates.

These metrics will indicate the effectiveness of your email campaigns and
the engagement of your subscribers.



How to measure the performance of
your digital marketing strategy (Step
b)

Set Up Conversion Tracking

Implement conversion tracking to measure the actions users take on your
website that align with your goals, such as form submissions, purchases,
or newsletter sign-ups.

Conversion tracking can be set up through platforms like Google Ads or
Facebook Ads Manager.

It allows you to attribute specific actions to your digital marketing efforts
and measure their impact.



How to measure the performance of

your digital marketing strategy (Step
7)

Use UTM Parameters

When sharing links in your digital marketing campaigns, use UTM
parameters to track the source, medium, and campaign name.

This will enable you to attribute website traffic and conversions to specific
marketing channels and campaigns.

UTM parameters can be generated using tools like Google's Campaign
URL Builder



How to measure the performance of

your digital marketing strategy (Step
8)

Regularly Analyze Data

Collect and analyze the data from your various measurement tools
regularly.

Look for patterns, trends, and areas of improvement.

Compare your results against your goals and benchmarks to gauge your
performance.

Make data-driven decisions and adjustments to your digital marketing
strategy based on the insights you gather.



How to measure the performance of
your digital marketing strategy (Step
9)

Test and Experiment

Continuously test different strategies, channels, and tactics to identify
what works best for your audience.

A/B testing, for example, allows you to compare the performance of
different versions of a webpage, ad, or email to determine the most
effective approach.



How to measure the performance of
your digital marketing strategy (Step
10)

Adapt and Improve

Use the insights gained from your performance measurement efforts to
optimize your digital marketing strategy.

|dentify areas that need improvement, adjust your tactics, and
experiment with new approaches.

Continuously iterate and refine your strategy based on the data you
collect.



How to measure the performance
of your digital marketing strategy

Remember that measuring the
performance of your digital marketing
strategy is an ongoing process.

Regular monitoring and analysis will help
you make informed decisions, optimize
your efforts, and achieve better results
over time.
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